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Course Summary

How can you design for impact?

Design thinking is an interdisciplinary methodology that combines problem solving tools
across all stages of entrepreneurship - from ideation, through service development,
product/market fit and growth. With pressing social, economic and environmental
challenges - an interdisciplinary approach to impact entrepreneurship is essential now
more than ever.

Propel Impact Entrepreneurship Lab is a semester-long course designed for
interdisciplinary design, engineering and management students. Invoking business skills
and design thinking, students will develop innovative services aimed at solving a central
behavioural challenge.

The course will convene around key themes and opportunities to prototype tangible
venture ideas with potentially impactful paths towards market. Within a studio
environment, students will actively engage in real-world problem solving, based on real-
word data to promote real-world impact. Propel Impact Entrepreneurship Lab project-
based learning will focus on ideation, design thinking, impact business models,
entrepreneurial skills, teamwork and communication needed to transform challenges into
opportunities and develop innovative approaches that demonstrate the potential for
measurable, sustainable economic, social and environmental impact.

A network of experts, thought leaders, and interest groups will serve as a real-world
context for projects. Students will also gain introductory exposure to relevant technologies
and innovative business approaches. Laboratory work includes frontal lectures, studio,
team-work, with submission of a final project / MVP.
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RECOMMENDED READING:

TINY HABITS, B] FOGG
EDWARD TUFTE, THE VISUAL DISPLAY OF INFORMATION

HTTPS://DSCHOOL.STANFORD.EDU/RESOURCES

MANZINI, EZIO (2014) DESIGN WHEN EVERYBODY DESIGNS. AN
INTRODUCTION TO DESIGN FOR SOCIAL INNOVATION. MIT
PRESS HTTPS://MITPRESS.MIT.EDU/BOOKS/DESIGN-WHEN-
EVERYBODY-DESIGNS

ENGINE OF IMPACT: ESSENTIALS OF STRATEGIC LEADERSHIP IN
THE NONPROFIT SECTOR (2017) BY BILL MEEHAN, KIMBERLY
JONKER
HTTPS://HBR.ORG/2016/10/THE-TRANSFORMATIVE-BUSINESS-
MODEL

DOUGHNUT ECONOMICS (2017): SEVEN WAYS TO THINK LIKE A
21ST-CENTURY ECONOMIST, BY KATE RAWORTH

IF YOU REALLY WANT TO CHANGE THE WORLD (2015): A GUIDE
TO CREATING, BUILDING, AND SUSTAINING BREAKTHROUGH
VENTURES BY HENRY KRESSEL

CROSSING THE CHASM (1991) GEOFFREY MOORE

HTTPS://HBR.ORG/1998/07/WELCOME-TO-THE-EXPERIENCE-
ECONOMY

HTTPS://HBR.ORG/2015/09/DESIGN-FOR-ACTION
HTTPS://HBR.ORG/2018/09/WHY-DESIGN-THINKING-WORKS
HTTPS://HBR.ORG/2019/03/THE-RIGHT-WAY-TO-LEAD-DESIGN-
THINKING

HTTPS://HBR.ORG/2018/09/DESIGN-THINKING-IS-
FUNDAMENTALLY-CONSERVATIVE-AND-PRESERVES-THE-
STATUS-QUO

IDEO.ORG (2015) THE FIELD GUIDE TO HUMAN-CENTERED
DESIGN. 1ST EDITION 2015 ISBN: 978-0-9914063-1-9
HTTP://WWW.DESIGNKIT.ORG/RESOURCES/1

PERMANENT INNOVATION, LANGDON MORRIS
HTTP://BIT.LY/FGPND2.

THINKING, FAST AND SLOW, (2013) BY DANIEL KAHNEMAN

CARL FRANKEL AND ALLEN BROMBERGER, THE ART OF SOCIAL
ENTERPRISE: BUSINESS AS IF PEOPLE MATTERED (NEW
SOCIETY, 2013) CHAPTERS 1-4, 7
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https://dschool.stanford.edu/resources
https://mitpress.mit.edu/books/design-when-everybody-designs
https://mitpress.mit.edu/books/design-when-everybody-designs
https://hbr.org/2016/10/the-transformative-business-model
https://hbr.org/2016/10/the-transformative-business-model
https://hbr.org/1998/07/WELCOME-TO-THE-EXPERIENCE-ECONOMY
https://hbr.org/1998/07/WELCOME-TO-THE-EXPERIENCE-ECONOMY
https://hbr.org/2015/09/design-for-action
https://hbr.org/2018/09/why-design-thinking-works
https://hbr.org/2019/03/the-right-way-to-lead-design-thinking
https://hbr.org/2019/03/the-right-way-to-lead-design-thinking
https://hbr.org/2018/09/design-thinking-is-fundamentally-conservative-and-preserves-the-status-quo
https://hbr.org/2018/09/design-thinking-is-fundamentally-conservative-and-preserves-the-status-quo
https://hbr.org/2018/09/design-thinking-is-fundamentally-conservative-and-preserves-the-status-quo
http://www.designkit.org/resources/1
http://bit.ly/fgpNd2
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HTTPS://WWW.IGORINTERNATIONAL.COM/PROCESS/IGOR-
NAMING-GUIDE_12.PDF

HIDDEN IN PLAIN SIGHT (2013) CHIPCHASE & STEINHARDT

CO-DESIGN AND PROTOTYPING

SANDERS, ELIZABETH B. N., AND PIETER JAN STAPPERS. (2012)
CONVIVIAL TOOLBOX. GENERATIVE RESEARCH FOR THE FRONT
END OF DESIGN. AMSTERDAM: BIS

PENIN, L., FORLANO, L., & STASZOWSK]I, E. (2012).

“DESIGNING IN THE WILD: AMPLIFYING CREATIVE
COMMUNITIES IN NORTH BROOKLYN”. CUMULUS HELSINKI 2012
CONFERENCE PROCEEDINGS. ONLINE HERE:
HTTP://BIT.LY/QVLGF8

VALENTINE LOUISE (ED) (2013) PROTOTYPE. DESIGN AND CRAFT
IN THE 21ST CENTURY. LONDON/NEW YORK: BLOOMSBURY.

“KING ARTHUR FLOUR: A COMPANY BUILT TO LAST,”
WWW.BCORPORATION.NET/ROCKSTARS
HTTPS://WWW.BCORPORATION.NET/BLOG/KING-ARTHUR-
FLOUR-A-COMPANY-BUILT-TO-LAST “REVOLUTION FOODS,”
WWW.BCORPORATION.NET/ROCKSTARS
HTTPS://WWW.BCORPORATION.NET/BLOG/REVOLUTION FOODS
“SEVENTH GENERATION: COMMITTED TO
IMPACT”WWW.BCORPORATION.NET/ROCKSTARS
HTTPS://WWW.BCORPORATION.NET/BLOG/SEVENTH-
GENERATION-COMMITTED-TO-IMPACT DAVIDOFF, STEVEN

“IN ALEMONADE STAND THE TRANSFORMATION OF THE
CORPORATION” HTTP://DEALBOOK.NYTIMES.COM/2013/11/12/IN-
A-LEMONADE-STAND-A-TRANSFORMATION-OF-THE-
CORPORATION

PRESENTATIONS AND STORYTELLING
HTTPS://WWW.SKILLSHARE.COM/CLASSES/BUSINESS/STORYTE
LLING-FOR-LEADERS-HOW-TO-CRAFT-STORIES-THAT-
MATTER/1980968673

HTTPS://IND.ORG/PEOPLE-CENTERED-NOT-TECH-DRIVEN-
DESIGN/
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https://www.igorinternational.com/process/igor-naming-guide_12.pdf
https://www.igorinternational.com/process/igor-naming-guide_12.pdf
http://bit.ly/QvlGf8
https://www.bcorporation.net/blog/king-arthur-flour-a-company-built-to-last
https://www.bcorporation.net/blog/king-arthur-flour-a-company-built-to-last
https://www.bcorporation.net/blog/seventh-generation-committed-to-impact%20Davidoff,%20Steven
https://www.bcorporation.net/blog/seventh-generation-committed-to-impact%20Davidoff,%20Steven
http://dealbook.nytimes.com/2013/11/12/in-a-lemonade-stand-a-transformation-of-the-corporation
http://dealbook.nytimes.com/2013/11/12/in-a-lemonade-stand-a-transformation-of-the-corporation
http://dealbook.nytimes.com/2013/11/12/in-a-lemonade-stand-a-transformation-of-the-corporation
https://www.skillshare.com/classes/business/Storytelling-for-Leaders-How-to-Craft-Stories-That-Matter/1980968673
https://www.skillshare.com/classes/business/Storytelling-for-Leaders-How-to-Craft-Stories-That-Matter/1980968673
https://www.skillshare.com/classes/business/Storytelling-for-Leaders-How-to-Craft-Stories-That-Matter/1980968673
https://jnd.org/people-centered-not-tech-driven-design/
https://jnd.org/people-centered-not-tech-driven-design/

